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The Glasshouse is set to become the premier regional arts and 
conference venue on the east coast of Australia.

Opening in 2009, the centre will set unprecedented levels of 
excellence in sustainable design, heritage, programming and 
cultural activities.

This is an exciting opportunity for local and national 
organisations and individuals to support the development of 
the Glasshouse and to receive high pro�le recognition for 
supporting this stunning new facility.

The Glasshouse will become a venue “for the people“ where 
a wide cross section of our community can enjoy the activities 
and services that it provides in a growth region.

I hope that you will join in with our founding sponsors in 
participating in this exciting programme.

Agris Celinskis
Director
Glasshouse Arts Conference and Entertainment Centre

SEIZING THE OPPORTUNITY…



Sponsorship of the Glasshouse Arts, Conference and 
Entertainment Centre is recognised as a sophisticated 
marketing tool, which will add value to your business and 
inspire your stakeholders.

The Glasshouse offers a range of partnership levels that 
incorporate a combination of cash and in-kind sponsorships. 
Bene�ts will be tailored according to the level of investment 
and to suit the particular needs of each sponsor depending on 
their business objectives. 

A CUSTOMISED SPONSORSHIP PROGRAM CAN
OFFER THE FOLLOWING BENEFITS:

�s�� �!�L�I�G�N�M�E�N�T���W�I�T�H���T�H�E���P�R�E�M�I�E�R���R�E�G�I�O�N�A�L���A�R�T�S�����C�O�N�F�E�R�E�N�C�E���A�N�D��
entertainment centre on the national arts circuit.

�s�� �#�O�S�T���E�F�F�E�C�T�I�V�E���B�R�A�N�D���C�U�T���T�H�R�O�U�G�H���I�N���A���B�U�S�Y���M�A�R�K�E�T���P�L�A�C�E���T�O���A��
clear target market. 

�s�� �/�P�P�O�R�T�U�N�I�T�I�E�S���T�O���E�N�T�E�R�T�A�I�N���Y�O�U�R���G�U�E�S�T�S�����R�E�W�A�R�D���Y�O�U�R���S�T�A�F�F��
and pro�le your business with a distinctive and varied 
entertainment program ensuring attendance.

�s�� �.�A�M�I�N�G���R�I�G�H�T�S���F�O�R���P�E�R�F�O�R�M�A�N�C�E�S�����E�V�E�N�T�S�����E�X�H�I�B�I�T�I�O�N�S����
educational programs, selected locations and �xtures and 
�ttings.

�s�� �5�N�I�Q�U�E���M�A�R�K�E�T�I�N�G���B�E�N�E�l�T�S���B�Y���T�A�K�I�N�G���A�D�V�A�N�T�A�G�E���O�F��
Glasshouse promotional materials to help your business to 
engage with our audiences. 

�s�� �!�C�K�N�O�W�L�E�D�G�E�M�E�N�T���I�N���'�L�A�S�S�H�O�U�S�E���M�A�R�K�E�T�I�N�G���C�O�L�L�A�T�E�R�A�L��
including; advertising, website, programs, newsletters and 
the On Tour @ the Glasshouse subscription season program.

�s�� �#�U�S�T�O�M�I�S�E�D���E�N�T�E�R�T�A�I�N�I�N�G���O�P�P�O�R�T�U�N�I�T�I�E�S�����S�T�I�M�U�L�A�T�I�N�G���B�U�S�I�N�E�S�S��
in a creative environment with exclusive ticketing & dining 
experiences. 

�s�� �@�-�O�N�E�Y���C�A�N���T���B�U�Y�����E�X�P�E�R�I�E�N�C�E�S�����S�E�N�S�A�T�I�O�N�A�L���O�P�P�O�R�T�U�N�I�T�I�E�S���T�O��
�G�E�T���@�B�E�H�I�N�D���T�H�E���S�C�E�N�E�S�����A�N�D���M�E�E�T���T�H�E���S�T�A�R�S����

�s�� �0�R�I�O�R�I�T�Y���A�C�C�E�S�S���T�O���T�H�E���'�L�A�S�S�H�O�U�S�E���F�O�R���Y�O�U�R���C�O�R�P�O�R�A�T�E���E�V�E�N�T�S���A�N�D��
entertaining needs, Business-to-business networking, utilising 
the Glasshouse networks to facilitate new relationships. 

�s�� �3�P�E�C�I�A�L���P�A�R�T�N�E�R���P�R�O�M�O�T�I�O�N�S�����B�R�I�N�G�I�N�G���T�O�G�E�T�H�E�R���O�U�R���C�O�R�P�O�R�A�T�E��
�P�A�R�T�N�E�R�S���F�O�R���U�N�I�Q�U�E���P�R�O�M�O�T�I�O�N�S����

�s�� �3�T�A�F�F���E�N�G�A�G�E�M�E�N�T�����R�E�W�A�R�D�I�N�G���Y�O�U�R���T�E�A�M���A�N�D���M�A�I�N�T�A�I�N�I�N�G��
commitment, enthusiasm and loyalty. 

�s�� �3�O�C�I�A�L���R�E�S�P�O�N�S�I�B�I�L�I�T�Y�����I�N�V�E�S�T�I�N�G���I�N���Y�O�U�R���C�O�M�P�A�N�Y���S���L�O�C�A�L���C�O�M�M�U�N�I�T�Y����

LEVELS OF GLASSHOUSE SPONSORSHIP

LEVEL 1 FOUNDING SPONSORSHIP

Total Investment $100,000 over 3 years

Categories include accommodation, communications, energy, 
banking/�nance, healthcare/aged care and retail. 

LEVEL 2

Total Investment $50,000 over 3 years.

Catergories include retail, accommodation, real estate, 
healthcare, education, communications and marketing, 
insurance, �tness. 

LEVEL 3

Total Investment up to $25,000 over 3 years.

�0�O�T�E�N�T�I�A�L���C�A�T�E�G�O�R�I�E�S���I�N�C�L�U�D�E���S�M�A�L�L���T�O���M�E�D�I�U�M���B�U�S�I�N�E�S�S�E�S��
operating in or servicing the Hastings region. 

ADDITIONAL SPONSORSHIP OPPORTUNITIES

Glasshouse Naming Rights & Sponsorship of Glasshouse 
Fixtures.

�
�4�H�E���T�I�M�E�F�R�A�M�E���F�O�R���S�P�O�N�S�O�R�S�H�I�P���O�F���K�E�Y���A�R�E�A�S�����R�O�O�M�S�����E�Q�U�I�P�M�E�N�T���A�N�D���l�T���O�U�T���W�I�L�L���B�E�������T�O���������Y�E�A�R�S��

THE GLASSHOUSE MEANS BUSINESS – SPONSORSHIP OPPORTUNITIES



�s�� �!�L�I�G�N�I�N�G���W�I�T�H���T�H�E���P�R�E�M�I�E�R���R�E�G�I�O�N�A�L���A�R�T�S�����C�O�N�F�E�R�E�N�C�E���A�N�D��
entertainment centre on the National Arts circuit.

�s�� �&�O�U�N�D�I�N�G���3�P�O�N�S�O�R���S�T�A�T�U�S���O�N���3�P�O�N�S�O�R���7�A�L�L���I�N���'�L�A�S�S�H�O�U�S�E��
ground foyer – includes Sponsor name and corporate logo.

�s�� �2�E�C�O�G�N�I�T�I�O�N���W�I�T�H�I�N���T�H�E���'�L�A�S�S�H�O�U�S�E���P�R�O�M�O�T�I�O�N�A�L���S�H�O�W���R�E�E�L��
displayed across 4 x plasma screens in the Glasshouse 
�'�R�O�U�N�D���A�N�D���-�E�Z�Z�A�N�I�N�E���&�O�Y�E�R�S��

�s�� �&�O�U�N�D�I�N�G���3�P�O�N�S�O�R���S�T�A�T�U�S���I�N���A�L�L���R�E�L�E�V�A�N�T���'�L�A�S�S�H�O�U�S�E��
marketing collateral including but not limited to:

�s�� �/�N���4�O�U�R��� ���T�H�E���'�L�A�S�S�H�O�U�S�E���0�R�O�G�R�A�M���F�O�R���E�A�C�H���S�E�A�S�O�N��
covered by sponsorship period.

�s�� �#�O�N�F�E�R�E�N�C�E���"�U�S�I�N�E�S�S���4�O�U�R�I�S�M���C�O�L�L�A�T�E�R�A�L�����W�H�E�R�E��
relevant).

�s�� �%�D�I�T�O�R�I�A�L���A�D�V�E�R�T�I�S�I�N�G���O�P�P�O�R�T�U�N�I�T�I�E�S���I�N���������X���'�L�A�S�S�H�O�U�S�E��
�N�E�W�S�L�E�T�T�E�R�S�����E�M�A�I�L�E�D���M�O�N�T�H�L�Y�	��

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���B�E���T�H�E���-�A�I�N���3�P�O�N�S�O�R���F�O�R�������S�H�O�W���F�R�O�M���T�H�E���/�N��
Tour @ the Glasshouse season in each year covered by the 
�S�P�O�N�S�O�R�S�H�I�P���P�E�R�I�O�D�������������S�H�O�W�S�	�����4�H�I�S���I�N�C�L�U�D�E�S����

�s�� �0�L�A�C�E�M�E�N�T���O�F���C�O�R�P�O�R�A�T�E���L�O�G�O���O�N���R�E�L�E�V�A�N�T���S�H�O�W��
�P�A�G�E���W�I�T�H�I�N���T�H�E���/�N���4�O�U�R���P�R�O�G�R�A�M���A�N�D���O�N���T�H�E���S�H�O�W���S��
webpage on the Glasshouse website.

�s�� �#�O�R�P�O�R�A�T�E���B�A�N�N�E�R���O�N���D�I�S�P�L�A�Y���F�O�R���D�U�R�A�T�I�O�N���O�F��
performances.

�s�� �0�R�I�O�R�I�T�Y���B�O�O�K�I�N�G���P�E�R�I�O�D�������P�E�R�S�O�N�A�L���B�O�X���O�F�l�C�E���S�E�R�V�I�C�E���F�O�R��
staff.

�s�� �0�R�O�M�O�T�I�O�N���O�N���T�H�E���'�L�A�S�S�H�O�U�S�E���W�E�B�S�I�T�E�����I�N�C�L�U�D�I�N�G���P�O�S�I�T�I�O�N�I�N�G��
of the Sponsors logo on the website home page and the 
Glasshouse Sponsors page both linked through to the 
Sponsors website.

�s�� �%�D�I�T�O�R�I�A�L���P�R�O�M�O�T�I�O�N�����P�R�I�M�A�R�I�L�Y���T�H�R�O�U�G�H���P�R�I�N�T���M�E�D�I�A�����O�F���T�H�E��
sponsorship partnership.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���E�N�G�A�G�E���I�N���C�O�
�O�P�E�R�A�T�I�V�E���M�A�R�K�E�T�I�N�G���C�A�M�P�A�I�G�N�S��
���A�D�V�E�R�T�I�S�I�N�G�����E�D�I�T�O�R�I�A�L�����D�I�R�E�C�T���M�A�R�K�E�T�I�N�G�����O�N�L�I�N�E���M�A�R�K�E�T�I�N�G����
print publications).

LEVEL 1 FOUNDING SPONSORSHIP

�s�� �2�E�C�O�G�N�I�T�I�O�N���A�S���A���&�O�U�N�D�I�N�G���3�P�O�N�S�O�R���A�T���A�L�L���'�L�A�S�S�H�O�U�S�E��
functions.

�s�� �7�H�E�R�E���R�E�L�E�V�A�N�T���H�A�V�E���T�H�E���3�P�O�N�S�O�R���H�A�S���T�H�E���O�P�P�O�R�T�U�N�I�T�Y���T�O���C�O�

host functions with the Glasshouse.

�s�� �!���P�A�G�E���O�N���O�U�R���W�E�B���S�I�T�E���A�D�V�E�R�T�I�S�I�N�G���T�H�E���S�P�O�N�S�O�R���S���B�U�S�I�N�E�S�S��
and/or products, or a link to the Sponsors Internet site.

�s�� �����X���P�R�E�M�I�U�M���S�E�A�T���T�I�C�K�E�T�S���T�O���E�V�E�R�Y���S�H�O�W���I�N���T�H�E���/�N���4�O�U�R��� ��
�T�H�E���'�L�A�S�S�H�O�U�S�E���P�R�O�G�R�A�M�����4�O�T�A�L���V�A�L�U�E�����������������������"�A�S�E�D���O�N��
average season of 9 shows).

�s�� �!�B�I�L�I�T�Y���T�O���S�O�U�R�C�E���U�P���T�O�������A�D�D�I�T�I�O�N�A�L���T�I�C�K�E�T�S���I�N���P�R�E�M�I�U�M���S�E�A�T�S��
per show for the purpose of staff incentives or corporate 
�G�I�F�T�S�����4�O�T�A�L���6�A�L�U�E��������������������

�s�� �!�B�I�L�I�T�Y���T�O���P�U�R�C�H�A�S�E���A�D�D�I�T�I�O�N�A�L���P�R�E�M�I�U�M���S�E�A�T�S���T�O���/�N���4�O�U�R��� ��
the Glasshouse shows at a discounted rate.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���S�A�M�P�L�E���C�O�R�P�O�R�A�T�E���B�R�A�N�D�E�D���G�I�F�T�S���I�T�E�M�S���I�N��
Glasshouse goody bags distributed at various functions 
���I�N�C�L�U�D�I�N�G���&�R�I�E�N�D�S���O�F���T�H�E���'�L�A�S�S�H�O�U�S�E�	����

�s�� �7�H�E�R�E���P�O�S�S�I�B�L�E�����T�H�E���'�L�A�S�S�H�O�U�S�E���W�I�L�L���F�A�C�I�L�I�T�A�T�E���T�H�E��
introduction of the Founding Sponsor to conference planners 
and visiting delegates for con�rmed conferences to be held 
at the Glasshouse.

�s�� �)�N�V�I�T�A�T�I�O�N�S���A�N�D���P�R�I�O�R�I�T�Y���B�O�O�K�I�N�G���F�O�R���C�E�L�E�B�R�A�T�I�O�N���D�I�N�N�E�R�S���A�N�D��
gala events hosted by the Glasshouse. 

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���E�X�C�L�U�S�I�V�E���P�R�I�V�A�T�E���D�I�N�N�E�R�S���W�I�T�H���S�E�L�E�C�T���M�E�M�B�E�R�S��
of the performing arts community.

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���3�U�B�S�C�R�I�P�T�I�O�N���3�E�A�S�O�N���A�N�D���%�D�U�C�A�T�I�O�N���0�R�O�G�R�A�M��
launch events.

�s�� �3�P�O�N�S�O�R�S�H�I�P���A�C�K�N�O�W�L�E�D�G�E�M�E�N�T���I�N���A�L�L���'�L�A�S�S�H�O�U�S�E���!�N�N�U�A�L��
Reports covered by the sponsorship period.



�s�� �!�L�I�G�N�I�N�G���W�I�T�H���T�H�E���P�R�E�M�I�E�R���R�E�G�I�O�N�A�L���A�R�T�S�����C�O�N�F�E�R�E�N�C�E���A�N�D��
entertainment centre on the National Arts circuit.

�s�� �,�E�V�E�L�������3�P�O�N�S�O�R���S�T�A�T�U�S���O�N���3�P�O�N�S�O�R���7�A�L�L���I�N���'�L�A�S�S�H�O�U�S�E��
ground foyer – includes Sponsor name and corporate logo 
���S�M�A�L�L�E�R���T�H�A�N���&�O�U�N�D�I�N�G���3�P�O�N�S�O�R�	��

�s�� �2�E�C�O�G�N�I�T�I�O�N���I�N���S�E�L�E�C�T�E�D���'�L�A�S�S�H�O�U�S�E���M�A�R�K�E�T�I�N�G���C�O�L�L�A�T�E�R�A�L��
including:

�s�� �/�N���4�O�U�R��� ���T�H�E���'�L�A�S�S�H�O�U�S�E���0�R�O�G�R�A�M���F�O�R���E�A�C�H���S�E�A�S�O�N��
covered by sponsorship period.

�s�� �#�O�N�F�E�R�E�N�C�E���"�U�S�I�N�E�S�S���4�O�U�R�I�S�M���C�O�L�L�A�T�E�R�A�L�����W�H�E�R�E��
relevant).

�s�� �%�D�I�T�O�R�I�A�L���A�D�V�E�R�T�I�S�I�N�G���O�P�P�O�R�T�U�N�I�T�I�E�S���I�N�������X���'�L�A�S�S�H�O�U�S�E��
�N�E�W�S�L�E�T�T�E�R�S�����E�M�A�I�L�E�D���M�O�N�T�H�L�Y�	��

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���B�E���A���3�P�O�N�S�O�R���F�O�R�������S�H�O�W���F�R�O�M���T�H�E���/�N��
Tour @ the Glasshouse season in 2 years covered by the 
�S�P�O�N�S�O�R�S�H�I�P���P�E�R�I�O�D�������������S�H�O�W�S�	�����4�H�I�S���I�N�C�L�U�D�E�S����

�s�� �0�L�A�C�E�M�E�N�T���O�F���C�O�R�P�O�R�A�T�E���L�O�G�O���O�N���R�E�L�E�V�A�N�T���S�H�O�W���P�A�G�E��
within the On Tour program.

�s�� �#�O�R�P�O�R�A�T�E���B�A�N�N�E�R���O�N���D�I�S�P�L�A�Y���F�O�R���D�U�R�A�T�I�O�N���O�F��
performances.

�s�� �0�R�I�O�R�I�T�Y���B�O�O�K�I�N�G���P�E�R�I�O�D���A�N�D���P�E�R�S�O�N�A�L���B�O�X���O�F�l�C�E��
service for staff.

�s�� �0�R�O�M�O�T�I�O�N���O�N���T�H�E���'�L�A�S�S�H�O�U�S�E���W�E�B�S�I�T�E�����I�N�C�L�U�D�I�N�G���T�H�E��
Sponsors logo on the Glasshouse sponsors page with a link 
through to the Sponsors website.

�s�� �%�D�I�T�O�R�I�A�L���P�R�O�M�O�T�I�O�N�����P�R�I�M�A�R�I�L�Y���T�H�R�O�U�G�H���P�R�I�N�T���M�E�D�I�A�����O�F���T�H�E��
sponsorship partnership.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���E�N�G�A�G�E���I�N���C�O�
�O�P�E�R�A�T�I�V�E���M�A�R�K�E�T�I�N�G���C�A�M�P�A�I�G�N�S��
���A�D�V�E�R�T�I�S�I�N�G�����E�D�I�T�O�R�I�A�L�����D�I�R�E�C�T���M�A�R�K�E�T�I�N�G�����O�N�L�I�N�E���M�A�R�K�E�T�I�N�G����
print publications).

�s�� �2�E�C�O�G�N�I�T�I�O�N���A�S���3�P�O�N�S�O�R���A�T���A�L�L���'�L�A�S�S�H�O�U�S�E���F�U�N�C�T�I�O�N�S��

�s�� �����X���P�R�E�M�I�U�M���S�E�A�T���T�I�C�K�E�T�S���T�O���E�V�E�R�Y���S�H�O�W���I�N���T�H�E���/�N���4�O�U�R��� ��
�T�H�E���'�L�A�S�S�H�O�U�S�E���P�R�O�G�R�A�M�����4�O�T�A�L���V�A�L�U�E�����������������������"�A�S�E�D���O�N��
average season of 9 shows).

�s�� �!�B�I�L�I�T�Y���T�O���S�O�U�R�C�E���U�P���T�O�������A�D�D�I�T�I�O�N�A�L���T�I�C�K�E�T�S���I�N���P�R�E�M�I�U�M���S�E�A�T�S��
per show for the purpose of staff incentives or corporate 
�G�I�F�T�S�����4�O�T�A�L���6�A�L�U�E��������������������

�s�� �!�B�I�L�I�T�Y���T�O���P�U�R�C�H�A�S�E���A�D�D�I�T�I�O�N�A�L���P�R�E�M�I�U�M���S�E�A�T�S���T�O���/�N���4�O�U�R��� ��
the Glasshouse shows at a discounted rate.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���S�A�M�P�L�E���C�O�R�P�O�R�A�T�E���B�R�A�N�D�E�D���G�I�F�T�S���I�T�E�M�S���I�N��
Glasshouse goody bags distributed at various functions 
���I�N�C�L�U�D�I�N�G���&�R�I�E�N�D�S���O�F���T�H�E���'�L�A�S�S�H�O�U�S�E�	���W�H�E�R�E���R�E�L�E�V�A�N�T��

�s�� �7�H�E�R�E���R�E�L�E�V�A�N�T�����T�H�E���'�L�A�S�S�H�O�U�S�E���W�I�L�L���F�A�C�I�L�I�T�A�T�E���T�H�E���I�N�T�R�O�D�U�C�T�I�O�N��
of the Sponsor to conference planners.

�s�� �)�N�V�I�T�A�T�I�O�N�S���F�O�R���C�E�L�E�B�R�A�T�I�O�N���D�I�N�N�E�R�S���A�N�D���G�A�L�A���E�V�E�N�T�S���H�O�S�T�E�D���B�Y��
the Glasshouse. 

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���E�X�C�L�U�S�I�V�E���P�R�I�V�A�T�E���D�I�N�N�E�R�S���W�I�T�H���S�E�L�E�C�T���M�E�M�B�E�R�S��
of the performing arts community.

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���3�U�B�S�C�R�I�P�T�I�O�N���3�E�A�S�O�N���A�N�D���%�D�U�C�A�T�I�O�N���0�R�O�G�R�A�M��
launch events.

�s�� �3�P�O�N�S�O�R�S�H�I�P���A�C�K�N�O�W�L�E�D�G�E�M�E�N�T���I�N���A�L�L���'�L�A�S�S�H�O�U�S�E���!�N�N�U�A�L��
Reports covered by the sponsorship period.

LEVEL 2 SPONSORSHIP



�s�� �!�L�I�G�N�I�N�G���W�I�T�H���T�H�E���P�R�E�M�I�E�R���R�E�G�I�O�N�A�L���A�R�T�S�����C�O�N�F�E�R�E�N�C�E���A�N�D��
entertainment centre on the National Arts circuit.

�s�� �,�E�V�E�L�������3�P�O�N�S�O�R���S�T�A�T�U�S���O�N���3�P�O�N�S�O�R���7�A�L�L���I�N���'�L�A�S�S�H�O�U�S�E��
ground foyer – includes Sponsor name. 

�s�� �2�E�C�O�G�N�I�T�I�O�N���I�N���S�E�L�E�C�T�E�D���M�A�R�K�E�T�I�N�G���C�O�L�L�A�T�E�R�A�L���I�N�C�L�U�D�I�N�G���B�U�T��
not limited to:

�s�� �/�N���4�O�U�R��� ���T�H�E���'�L�A�S�S�H�O�U�S�E���0�R�O�G�R�A�M���F�O�R���E�A�C�H���S�E�A�S�O�N��
covered by sponsorship period.

�s�� �#�O�N�F�E�R�E�N�C�E���"�U�S�I�N�E�S�S���4�O�U�R�I�S�M���C�O�L�L�A�T�E�R�A�L�����W�H�E�R�E���R�E�L�E�V�A�N�T�	��

�s�� �%�D�I�T�O�R�I�A�L���A�D�V�E�R�T�I�S�I�N�G���O�P�P�O�R�T�U�N�I�T�I�E�S���I�N�������X���'�L�A�S�S�H�O�U�S�E��
�N�E�W�S�L�E�T�T�E�R�S�����E�M�A�I�L�E�D���M�O�N�T�H�L�Y�	��

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���B�E���R�E�C�O�G�N�I�S�E�D���A�S���A���S�P�O�N�S�O�R���F�O�R�������S�H�O�W���F�R�O�M��
�T�H�E���/�N���4�O�U�R��� ���T�H�E���'�L�A�S�S�H�O�U�S�E���S�E�A�S�O�N�������������S�H�O�W�	�����4�H�I�S��
includes:

�s�� �0�L�A�C�E�M�E�N�T���O�F���C�O�R�P�O�R�A�T�E���L�O�G�O���O�N���R�E�L�E�V�A�N�T���S�H�O�W���P�A�G�E��
within the On Tour program.

�s�� �#�O�R�P�O�R�A�T�E���B�A�N�N�E�R���O�N���D�I�S�P�L�A�Y���F�O�R���D�U�R�A�T�I�O�N���O�F��
performances.

�s�� �0�R�I�O�R�I�T�Y���B�O�O�K�I�N�G���P�E�R�I�O�D���A�N�D���P�E�R�S�O�N�A�L���B�O�X���O�F�l�C�E��
service for staff.

�s�� �0�R�O�M�O�T�I�O�N���O�N���T�H�E���'�L�A�S�S�H�O�U�S�E���W�E�B�S�I�T�E�����I�N�C�L�U�D�I�N�G���T�H�E��
Sponsors logo on the Glasshouse sponsors page with a link 
through to the Sponsors website.

�s�� �%�D�I�T�O�R�I�A�L���P�R�O�M�O�T�I�O�N�����P�R�I�M�A�R�I�L�Y���T�H�R�O�U�G�H���P�R�I�N�T���M�E�D�I�A�����O�F���T�H�E��
sponsorship partnership.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���E�N�G�A�G�E���I�N���C�O�
�O�P�E�R�A�T�I�V�E���A�D�V�E�R�T�I�S�I�N�G���A�N�D��
editorial.

�s�� �2�E�C�O�G�N�I�T�I�O�N���A�S���A���3�P�O�N�S�O�R���A�T���A�L�L���'�L�A�S�S�H�O�U�S�E���F�U�N�C�T�I�O�N�S��

�s�� �����X���P�R�E�M�I�U�M���S�E�A�T���T�I�C�K�E�T�S���T�O���E�V�E�R�Y���S�H�O�W���I�N���T�H�E���/�N���4�O�U�R��� ��
�T�H�E���'�L�A�S�S�H�O�U�S�E���P�R�O�G�R�A�M�����4�O�T�A�L���V�A�L�U�E�����������������������"�A�S�E�D���O�N��
average season of 9 shows).

�s�� �!�B�I�L�I�T�Y���T�O���P�U�R�C�H�A�S�E���A�D�D�I�T�I�O�N�A�L���P�R�E�M�I�U�M���S�E�A�T�S���T�O���/�N���4�O�U�R��� ��
the Glasshouse shows at a discounted rate.

�s�� �/�P�P�O�R�T�U�N�I�T�Y���T�O���S�A�M�P�L�E���C�O�R�P�O�R�A�T�E���B�R�A�N�D�E�D���G�I�F�T�S���I�T�E�M�S���I�N��
Glasshouse goody bags distributed at various functions 
���I�N�C�L�U�D�I�N�G���&�R�I�E�N�D�S���O�F���T�H�E���'�L�A�S�S�H�O�U�S�E�	�����7�H�E�R�E���R�E�L�E�V�A�N�T��

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���C�E�L�E�B�R�A�T�I�O�N���D�I�N�N�E�R�S���A�N�D���G�A�L�A���E�V�E�N�T�S���H�O�S�T�E�D���B�Y��
the Glasshouse. 

�s�� �)�N�V�I�T�A�T�I�O�N�S���T�O���3�U�B�S�C�R�I�P�T�I�O�N���3�E�A�S�O�N���A�N�D���%�D�U�C�A�T�I�O�N���0�R�O�G�R�A�M��
launch events.

�s�� �3�P�O�N�S�O�R�S�H�I�P���A�C�K�N�O�W�L�E�D�G�E�M�E�N�T���I�N���A�L�L���'�L�A�S�S�H�O�U�S�E���!�N�N�U�A�L��
Reports covered by the sponsorship period.

LEVEL 3 SPONSORSHIP



NAMING RIGHTS SPONSORSHIP

(3 TO 10 YEAR TERMS)

This provides an exciting opportunity for local businesses and 
organisations to support the Glasshouse Arts, Conference and 
�%�N�T�E�R�T�A�I�N�M�E�N�T���#�E�N�T�R�E���A�N�D���F�O�R�M���A���U�N�I�Q�U�E���L�I�N�K���T�O���T�H�E���C�U�L�T�U�R�A�L���L�I�F�E��
of the community in which they live, while also receiving high 
pro�le recognition for supporting this stunning new facility. 

In sponsoring a key space within the Glasshouse, a company 
will maximise their potential for visibility to the tens of 
thousands of people who will patronise the Glasshouse each 
year.

�0�A�Y�M�E�N�T���O�F���.�A�M�I�N�G���2�I�G�H�T�S���M�A�Y���B�E���C�O�N�S�I�D�E�R�E�D���O�V�E�R���A���S�P�E�C�I�l�E�D��
time frame.

BENEFITS OF NAMING RIGHTS SPONSORSHIP

�!���3�P�O�N�S�O�R���W�I�L�L���R�E�C�E�I�V�E���A�N���A�P�P�R�O�P�R�I�A�T�E�L�Y���L�O�C�A�T�E�D���P�L�A�Q�U�E���W�I�T�H��
their company name, as well as recognition on the Glasshouse 
�W�E�B�S�I�T�E�����I�N���T�H�E���/�N���4�O�U�R��� ���T�H�E���'�L�A�S�S�H�O�U�S�E���0�R�O�G�R�A�M���A�N�D���I�N���A�L�L��
Glasshouse Annual Reports that fall within the sponsorship 
term.

Additionally, taking up Naming Right opportunities of 
the Glasshouse will show people in your community the 
importance you place on investing in the future prosperity of 
�T�H�E���0�O�R�T�
�-�A�C�Q�U�A�R�I�E���(�A�S�T�I�N�G�S���$�I�S�T�R�I�C�T��

Rooms and spaces within the Glasshouse on offer for naming 
rights sponsorship are:

�s�� �4�H�E�A�T�R�E���!�U�D�I�T�O�R�I�U�M

�s�� �2�O�O�F�T�O�P

�s�� �&�O�R�E�C�O�U�R�T

�s�� �3�T�U�D�I�O��- SPONSORED

�s�� �'�A�L�L�E�R�Y���&�L�O�O�R����

�s�� �'�A�L�L�E�R�Y���-�E�Z�Z�A�N�I�N�E

�s�� �'�A�L�L�E�R�Y���&�L�O�O�R����

�s�� �-�E�E�T�I�N�G���2�O�O�M����

�s�� �-�E�E�T�I�N�G���2�O�O�M����

�s�� �#�O�M�M�U�N�I�T�Y���2�O�O�M

�s�� �&�U�N�C�T�I�O�N���2�O�O�M

�s�� �'�R�E�E�N���2�O�O�M

�s�� �&�O�Y�E�R���7�E�S�T

�s�� �&�O�Y�E�R���.�O�R�T�H

�s�� �&�O�Y�E�R���%�A�S�T

�s�� �&�O�Y�E�R����

�s�� �4�H�E�A�T�R�E���"�O�X���3�O�U�T�H

�s�� �4�H�E�A�T�R�E���"�O�X���.�O�R�T�H

�s�� �/�R�C�H�E�S�T�R�A���0�I�T

�s�� �$�R�E�S�S�I�N�G���2�O�O�M����

�s�� �$�R�E�S�S�I�N�G���2�O�O�M����

�s�� �$�R�E�S�S�I�N�G���2�O�O�M����

�s�� �$�R�E�S�S�I�N�G���2�O�O�M����

�s�� �3�T�A�G�E���$�O�O�R

�s�� �#�R�Y�I�N�G���2�O�O�M

�s�� �&�R�I�E�N�D�S���,�O�U�N�G�E��

ADDITIONAL SPONSORSHIP OPPORTUNITIES



EQUIPMENT AND FIT OUT ITEMS SPONSORSHIP

This provides an opportunity for businesses, organisations, 
families and individuals to sponsor key �xtures within the 
Glasshouse. Sponsors will receive recognition of their 
contribution through the placement of their name on the 
Glasshouse website, in the On Tour @ the Glasshouse 
program and in Glasshouse Annual Reports.

EQUIPMENT AND FIT OUT ITEMS AVAILABLE
SUITABLE FOR SPONSORSHIP INCLUDE:

�0�R�I�C�E�S���L�I�S�T�E�D���I�N���B�R�A�C�K�E�T�S���I�S���T�H�E���T�O�T�A�L���C�O�S�T���O�F���T�H�E���I�T�E�M���S�	���U�N�L�E�S�S���O�T�H�E�R�W�I�S�E���S�P�E�C�I�l�E�D

THEATRE

�s�� �!�C�O�U�S�T�I�C���S�H�E�L�L���F�O�R���O�R�C�H�E�S�T�R�A�S�����H�A�N�G�S���F�R�O�M���m�Y���T�O�W�E�R�������������������	��

�s�� �0�O�W�E�R���m�Y���S���n���U�P���T�O���������R�E�Q�U�I�R�E�D�����M�I�N�I�M�U�M���R�E�Q�U�I�R�E�M�E�N�T��������
�������������������E�A�C�H�	��

�s�� �3�T�A�G�E���$�R�A�P�E�S���X�����������������������	��

�s�� �(�O�U�S�E���#�U�R�T�A�I�N���X�����������������������	��

�s�� �#�Y�C�L�O�R�A�M�A�����S�T�A�G�E���B�A�C�K�D�R�O�P�	���X�����������������������	��

�s�� �3�P�O�T�L�I�G�H�T�S���X�������������������������E�A�C�H�	��

�s�� �$�R�E�S�S�I�N�G���2�O�O�M���-�I�R�R�O�R���,�I�G�H�T�S���X�����������������������	��

�s�� �-�U�S�I�C���3�T�A�N�D�S���X�����������������������	��

�s�� �/�R�C�H�E�S�T�R�A�L���3�C�O�N�C�E���X�����������������������	��

�s�� �&�R�O�N�T���O�F���(�O�U�S�E���#�A�M�E�R�A���X���������������������	��

�s�� �#�O�N�D�U�C�T�O�R���S���#�A�M�E�R�A���X���������������������	��

�s�� �6�I�D�E�O���$�I�S�T�R�I�B�U�T�I�O�N���3�Y�S�T�E�M���X�����������������������	��

�s�� �0�R�O�F�E�S�S�I�O�N�A�L���V�I�S�I�O�N���M�I�X�E�R�����$�6�$�����6�I�D�E�O���0�L�A�Y�E�R���X���������������������	��

�s�� �3�O�U�N�D���D�E�S�K���X�����������������������	��

�s�� �3�I�D�E���,�I�G�H�T���3�T�A�N�D�S���X�����������������������	��

�s�� �(�E�A�R�I�N�G���,�O�O�P�S�������������������T�H�E�A�T�R�E�������������������S�T�U�D�I�O�	��

STUDIO

�s�� �2�E�T�R�A�C�T�A�B�L�E���S�E�A�T�I�N�G���������������������	��

�s�� �3�O�U�N�D���A�N�D���,�I�G�H�T�I�N�G���S�Y�S�T�E�M���������������������n���I�N�C�L�U�D�E�S���,�I�G�H�T�I�N�G��
�$�E�S�K���A�N�D���!�6���E�Q�U�I�P�M�E�N�T���B�E�L�O�W�	��

�s�� �!�U�D�I�O���6�I�S�U�A�L���%�Q�U�I�P�M�E�N�T�������������������	��

�s�� �,�I�G�H�T�I�N�G���$�E�S�K���X�����������������������	��

�s�� �$�A�N�C�E���"�A�R�S���A�N�D���-�I�R�R�O�R�S���X�����������������������	��

�s�� �$�A�N�C�E���&�L�O�O�R���X���������������������	��

ADDITIONAL SPONSORSHIP OPPORTUNITIES



GALLERY

�s�� �#�O�M�M�U�N�I�T�Y���7�O�R�K�S�H�O�P���&�I�T���O�U�T�����W�E�T���A�N�D���D�R�Y���A�R�E�A�S�	���X������
�����������������	��

�s�� �"�L�I�N�D�S�������������������	��

�s�� �-�U�S�I�C�I�A�N�S���2�O�O�M���,�O�C�K�E�R�S���X�������������������������	��

�s�� �'�A�L�L�E�R�Y���4�O�U�C�H���3�C�R�E�E�N�S���X�����������������������	��

�s�� �'�A�L�L�E�R�Y���(�A�N�G�I�N�G���%�Q�U�I�P�M�E�N�T���X�����������������������	��

�s�� �'�A�L�L�E�R�Y���,�I�G�H�T�I�N�G���&�I�X�T�U�R�E�S���X���������������������������	��

�s�� �'�A�L�L�E�R�Y���7�O�R�K�S�H�O�P���%�Q�U�I�P�M�E�N�T���A�N�D���M�A�T�E�R�I�A�L�S���X���������������������	��

�s�� �-�O�V�E�A�B�L�E���W�A�L�L�S���X�����������������������E�A�C�H�	��

FIXTURES FOR ROOMS – VARIOUS

�s�� �-�U�S�I�C�I�A�N�S���2�O�O�M���,�O�C�K�E�R�S���A�N�D���S�T�O�R�A�G�E���F�O�R���I�N�S�T�R�U�M�E�N�T�S���A�N�D��
�S�O�U�N�D���E�Q�U�I�P�M�E�N�T���X�������������������������	��
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